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Friday 13th February 2009

HORROR FANS BECOME FIRST EVER TO WED ON A ROLLERCOASTER 

Unconventional couple ditch white wedding in favour of ‘fright wedding’ on freaky Friday 13th 

With most of the country preparing to embrace all things sloppy and starry-eyed for Valentine’s Day, one eccentric couple will be putting a terrifying twist on the traditional celebrations by being the first couple to get married in the UK on a rollercoaster on Friday 13th February at THORPE PARK. 

Horror film fanatics, Gaynor Critchley, 32, and Karl Rudzki, 28, are the unique ride and groom saying their ‘I do’s’ at the top of THORPE PARK’s brand new rollercoaster, SAW - The Ride which has not yet officially launched but will be opening specifically for the special occasion. Based on the most popular horror film franchise in history, ‘Saw’, the new rollercoaster was deemed the perfect venue for their wedding by the avant-garde duo who harbour a love of horror flicks. 

Gaynor and Karl contacted THORPE PARK as soon as they heard about the scary new ride to enquire whether they could get married aboard the coaster. Although the theme park is not open to the public until 14th March 2009, Karl and Gaynor’s unusual request caught the hearts and imagination of staff who agreed to open the ride especially for the couple, meaning they will be the first people to ride the new extreme G-force coaster, as well as the first couple in the UK to ever get married on a rollercoaster!  

Gaynor Critchley comments on her impending nuptials: “Karl and I never in a million years thought our request to get married on the rollercoaster would be accepted so we are absolutely thrilled THORPE PARK is letting us do this!

We searched loads of weird and wonderful venues as we knew we didn’t want a boring white wedding and this was the one that really stood out. We both love the ‘Saw’ films and have seen each of them about a hundred times!”

Humanist celebrant Jim Trimmer, who will be performing the wedding ceremony, comments: “It’s certainly very different from any wedding I’ve performed before. But the whole point of a humanist marriage ceremony is to give couples the freedom to express their individual personalities and make personal choices about vows, music, readings and of course the venue.” 
Karl and Gaynor will be tailoring their ceremony to include some horror inspired vows entitled ‘The Newly-Deads’ and will get married to the sound of Marilyn Manson’s version of ‘Tainted Love’. 

-Ends-
For further information please contact the THORPE PARK Press Office on +44 (0) 20 7229 4400 / thorpepark@nelsonbostock.com or +44 (0) 1932 577130 / press.office@thorpe-park.co.uk.
Notes to Editors:

THORPE PARK is part of Merlin Entertainments Group, the leading name in location based, quality family entertainment.  Now the world’s number two visitor attraction operator, it aims to deliver unique, memorable and rewarding experiences to its 32.4 million visitors worldwide (2007), through its iconic global and local brands, and the commitment and passion of its managers and employees. Merlin has 57 attractions and 6 hotels/1 holiday village, in 12 countries, across three continents – Europe, North America and Asia – and employs over 13,500 staff.

Bigger than Universal and second only to Disney, Merlin Entertainments brings together LEGOLAND, Madame Tussauds, London Eye, SEA LIFE, Gardaland, Dungeons – as well as national brands such as Alton Towers Resort, THORPE PARK, Chessington World of Adventures & Zoo, Warwick Castle and Heide Park.  All brands which are distinctive, challenging and innovative – and which have great potential for growth in the future. Visit www.merlinentertainments.biz for more information.
· THORPE PARK is open for the full season from 14 March to 8 November 2009. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £72 when booking in advance on the web. (On-the-Gate rate is £92 for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £24 adults, £16 children (under 12). On-the-Gate Rates: £35 adults, £21 children (under 12).

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

ABOUT SAW 5 & GOREOLOGY ON DVD

SAW V EXTREME EDITION with more shock and gore than ever seen before will be available to purchase on DVD and Blu-ray along with the highly anticipated SAW GOREOLOGY which includes all the iconic films from the original SAW through to the latest instalment SAW V, a must for any horror fan ….there will be blood!

Release Date: 

9th March 2009

SAW V Catalogue No:
LGD94117

SAW V Barcode:

5060052416575

SAW V RRP:  

£19.56

SAW V Running Time: 
92 Minutes Approx.

SAW V Rating: 

18

SAW V Copyright:

© 2009 Lions Gate Home Entertainment UK Ltd. 

All Rights Reserved.

SAW V Special Features:
- Audio commentary with producers Oren Koules and Mark Burg and Executive Producers Peter Block and Jason Constantine

- Audio Commentary with Director David Hackl and First Assistant Director Steve Webb 

- The Coffin Trap

- The Pendulum Trap 

- Slicing the Cube

- The Fatal Five

- Cube Trap

SAW GOREOLOGY

Release Date: 

9th March 2009

Catalogue No:

LGD94118

Barcode:


5060052416612

RRP:
  

£44.03

Running Time: 

482 Minutes Approx.

Rating: 


18

Special Features:
Hours of Special Features, Commentaries from Directors, Writers and Cast, Video Diaries, Music Videos, deleted scenes and much much more...

ABOUT LIONSGATE
Lionsgate is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.
 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.
 

 

ABOUT TWISTED PICTURES
 

Twisted Pictures is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  
Notes to Picture Editors:

High Resolution images of THORPE PARK are available for the media to download free of charge from www.thorpepark.com/press.
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