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29 October 2009

THORPE PARK TO LAUNCH “SAW ALIVE” OFF THE BACK OF RECORD BREAKING YEAR
 

Year round live action horror maze underlines ultimate theme park experience for thrill seekers!
 

With the huge success of SAW – The Ride, which launched in March 2009, THORPE PARK has seen visitor numbers increase significantly against 2008, despite the global economic downturn.  Today, the nation’s Thrill Capital has announced they will launch SAW Alive, a year round live action horror maze, in Spring 2010 to firmly establish themselves as the ultimate theme park experience for thrill seekers.  

Based on Lionsgate and Twisted Pictures’ SAW movies, the most popular horror film franchise in history, SAW Alive will be the world’s most extreme horror attraction and with the latest installment in the series, SAW VI, premiered on Friday 23rd October, THORPE PARK will be inviting visitors to ‘Face Your Fears’ in their new terrifying attraction next year.
 

Like the films, SAW Alive will test the nerve of all who dare enter it and visitors will be at the mercy of the series’ master manipulator, Jigsaw.  THORPE PARK’s year round live action horror maze will be the first of its kind at a theme park that does not only focus around the Halloween period, and will feature six iconic scenes from the six films released to date.  The attraction will also incorporate a photo opportunity to capture terrified guests as they’re subjected to the horror of the maze.

Mike Vallis, Divisional Director of THORPE PARK comments, “THORPE PARK has seen incredible growth year-on-year since the Park was repositioned 5 years ago as the nation’s Thrill Capital - through our programme of regular and continued investment in our thrilling rides, attractions and events.”
Marketing Director of THORPE PARK Vicki Smith says, “SAW Alive is definitely only for the brave, and coupled with SAW – The Ride, the new attraction will add an extremely thrilling edge to an already adrenaline packed breadth of thrills on offer.  We’re certain the SAW theme will send heart beats pumping and will satisfy the appetite of those in search of the ultimate live action experience.”

“Anybody who has sat through a SAW film terrified beyond belief will have some idea of what’s in store for them at THORPE PARK as SAW Alive is going to be shocking and intense to really enhance the experience they will get alongside SAW – The Ride.  We have worked closely with Lionsgate and Twisted Pictures on this project to ensure total accuracy of the key elements of the SAW films.”

Lionsgate UK COO Guy Avshalom added, “As the SAW brand continues to grow we are very happy to be extending our relationship with THORPE PARK with SAW Alive.  With the recent release of SAW VI and the success of SAW – The Ride we are delighted that SAW Alive will allow the fans of the franchise to experience fear on a new level. This is an exciting time for SAW fans nationwide.”

The new attraction will really add to the thrilling portfolio available at the Park, including the world’s most terrifying rollercoaster, SAW – The Ride and the ‘Unholy Trinity’ of Stealth – one of Europe’s fastest rollercoasters, Colossus – the world’s first ten looping rollercoaster and Nemesis Inferno – the 4.5 G-force experience.
 
THORPE PARK will open for the 2010 season in March.  For further information please visit www.thorpepark.com.
SAW VI IN CINEMAS NOW

SAW VI stars Tobin Bell as the undeniably terrifying “Jigsaw” alongside Costas Mandylor as “Hoffman”, Mark Rolston as “Erikson”, Betsy Russell as “Jill” and Shawnee Smith as “Amanda”. Special Agent Strahm is dead, and Detective Hoffman has emerged as the unchallenged successor to Jigsaw's legacy.  However, when the FBI draws closer to Hoffman, he is forced to set a game into motion, and Jigsaw's grand scheme is finally understood. 
 

-Ends-
 

For further information please contact the THORPE PARK Press Office on +44 (0) 1932 577130 / press.office@thorpe-park.co.uk
For further information on SAW please contact Kerry Porter at Lionsgate UK kporter@lionsgatefilms.co.uk / +44 (0) 20 7299 8800  
Notes to Editors:

THORPE PARK is part of the MERLIN ENTERTAINMENTS GROUP, the leading name in location based, family entertainment, which has seen the most successful and dynamic growth of any company in the sector over the last five years.   The world’s second largest visitor attraction operator, Merlin has 59 attractions, 6 hotels and 2 holiday villages in 13 countries, across 3 continents.   The company aims to deliver memorable and rewarding experiences to its 35 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and 13,500 employees.   

Merlin Entertainments operates the following attractions – SEA LIFE including the SEA LIFE London Aquarium, Madame Tussauds, LEGOLAND, the Merlin Entertainments London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, THORPE PARK, Chessington World of Adventures & Zoo, Heide Park, and Earth Explorer.  Visit www.merlinentertainments.biz for more information.
· THORPE PARK is open for the full season from 14 March to 8 November 2009. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £82 when booking in advance on the web. (On-the-Gate rate is £92 for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £28 adults, £18 children (under 12). On-the-Gate Rates: £35 adults, £21 children (under 12).

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

ABOUT LIONSGATE
Lionsgate is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.
 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.
 

 

ABOUT TWISTED PICTURES
 

Twisted Pictures is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  
Notes to Picture Editors:

High Resolution images of THORPE PARK are available for the media to download free of charge from http://www.thorpepark.com/press_imagebank.php
