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21st April 2010
MERLIN ACTS TO EASE ONGOING FLIGHT CHAOS
Planes might slowly be getting back in the air but for those who have missed flights over the last six days it is estimated that it may still be a week or more before the backlog is cleared and everyone who wants to travel is able to.   For others the moment has passed, and all they have to show is a 'useless' flight ticket.   However maybe not so useless …thanks to an offer from Merlin Entertainments, Europe’s No 1 visitor attraction operator and the owners of the London Eye and Britain’s biggest theme parks...it could just get you 'off the ground' after all!

Merlin is offering half-price admission to any of its 22 UK attractions on production of a valid unused flight ticket (and a passport or other ID)…for up to two weeks after the date the flight was cancelled.

No ash will stop thwarted travellers taking a 'flight' over London on the Merlin Entertainments London Eye; seeing many of the world’s sights in miniature at LEGOLAND Windsor; mixing with international stars at Madame Tussauds or exploring tropical seas at a SEA LIFE centre.

More than that they could test their nerves on the latest terrifying rides - Th13teen at the Alton Towers Resort; SAW – The Ride and SAW Alive at THORPE PARK, or KOBRA at Chessington World of Adventures.

Merlin hopes that it will be some consolation at least for the disappointment of a lost holiday; and especially for all those people from overseas trapped in the UK and unable to get home.

Anyone wanting to take up the offer should present their ticket or e-ticket and their passport/other ID at the attraction ticket desk to claim their discount.  Offer does not apply to online or telphone pre-bookings.

Merlin’s offer will end on May 14th, but may be renewed if the air-traffic crisis continues.

Merlin Entertainments UK attractions:   Madame Tussauds; Merlin Entertainments London Eye; SEA LIFE London Aquarium and 10 other SEA LIFE attractions; London, York and Edinburgh Dungeons; Alton Towers Resort; THORPE PARK; Chessington World of Adventures; LEGOLAND Windsor; Warwick Castle and the new LEGOLAND Discovery Centre in Manchester.

-Ends-
FOR MORE INFORMATION CONTACT MERLIN ENTERTAINMENTS:

Sally Ann Wilkinson

Tel:  020 8899 6110 / 07774 415372

saw@thefirmcomms.com
Mark Oakley
Tel:  01202 440040

mark.oakley@merlinentertainments.biz
Notes to Editors:

MERLIN ENTERTAINMENTS GROUP is the leading name in location based family entertainment, and has seen the most successful and dynamic growth of any company in the sector over the last six years.   Europe’s No 1, and the world’s second largest visitor attraction operator, Merlin has 61 attractions, 6 hotels and two holiday villages in 13 countries, across 3 continents.   The company aims to deliver memorable and rewarding experiences to its 38.5 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and 15,000 employees.   

Merlin Entertainments operates the following attractions – SEA LIFE – the world’s biggest aquarium brand, Madame Tussauds, LEGOLAND, The Merlin Entertainments London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, THORPE PARK, Chessington World of Adventures, Heide Park, and Earth Explorer.  All brands which are distinctive, challenging and innovative – and which have great potential for growth in the future.  

· THORPE PARK is open for the full season from 18 March to 7 November 2010. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £88 when booking in advance on the web. (On-the-Gate rate is £102 for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £29.50 adults, £19.50 children (under 12). On-the-Gate Rates: £37 adults, £24 children (under 12).

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

· Follow THORPE PARK on Facebook, www.facebook.com/thorpepark, Twitter, www.twitter.com/THORPEPARK and YouTube www.youtube.com/wwwTHORPEPARKcom
ABOUT LIONSGATE
Lionsgate is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.
 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.
 

 

ABOUT TWISTED PICTURES
 

Twisted Pictures is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  
Notes to Picture Editors:

High Resolution images of THORPE PARK are available for the media to download free of charge from http://www.thorpepark.com/imagebank
