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24th February 2010
Ur-ine the money with new THORPE PARK attraction, SAW Alive!
THORPE PARK is calling on members of the public to submit their urine samples in a bid the find the country’s most pungent smelling urine that will become the signature stench of its brand new attraction, SAW Alive - the world’s most extreme live action horror maze.

Bosses are offering a £500 cash prize to the person who submits the winning sample and is calling those eager to participate to attend the Park on Friday between 11am – 2pm where deposit booths will be set up. 
The distinctive smell of the winning entry will be recreated and will feature in the new attraction, SAW Alive – a live action horror experience that features six traps depicting the most grisly and iconic scenes from the six SAW films released to date. The SAW Alive signature stench will be pumped into the iconic washroom scene of the SAW movies, recreating a realistic and truly gut wrenching sensory experience that will test the nerve of all who dare enter.
Laura Sinclair, THORPE PARK’s Entertainments Manager and expert nose, will be responsible for selecting the urine sample with the most stomach turning notes. She comments: ‘We want SAW Alive to be as authentic and terrifying as possible to make visitors feel as if they are living in a real life horror film. To do this we need to really push the boundaries of what our guests experience from a sensory point of view with the use of smells, special lighting and effects such as electrocution and vibrating floors that will create a full on attack of the senses.  

We’ve begun creating some of the stenches of SAW Alive but need the help of the public to create the most realistic and unsavoury urine odour. We are looking for a sample that will really get the public gagging.’ 
THORPE PARK’s dedicated ‘thrillologist’ Brendan Walker, who uses his uniquely developed ‘Thrill Technology’ to record the changing physiology of a person during high-adrenaline forms of entertainment, adds: "Smell is a very powerful sensory stimulant that can elicit unexpected emotions, and violently change human experiences and will, therefore, play a crucial role in an attraction like SAW Alive. Smell is hard-wired to trigger human emotion and can spark any number of responses such as irrational behaviour or unlocking the terror of a hidden phobia. 
When your brain detects a scent it automatically associates it to a specific person, object or event and forms a link between the smell and memory, so that when you come across that smell again, this link can reawaken the original memory and emotional response. The power and affect of scent is therefore unique to every individual and can greatly alter and intensify an experience."
Not only will guests have to stomach the stench of urine but their senses will also be assaulted with equalling nerve-shattering smells such as embalming fluid, burnt hair and rotting meat. And the experience does not stop there - those brave enough to enter SAW Alive will encounter six traps in an atmosphere that will involve strobe lighting, vibrating floors, an electrified corridor and special air canon effects that will simulate gunshots.

To help people to be in with the chance of winning the cash prize, here’s a list of top tips on how to make your urine smell as foul as possible:
1. Chomp away at asparagus to give your urine a rotten cabbage pong. The process is so quick that it can work in up to 15 to 30 minutes!

2. Over 18’s should opt for beer and lager as your alcoholic drink of choice to achieve a corn like hum

3. Cut down on your water intake to dehydrate the body which will in turn make your wee more concentrated and offensively whiffy 

4. Drain at least 10 cups of coffee a day to make your pee reek to high heaven
5. Put away salty food such as pepperoni, ketchup, crisps and ready meals to leave a vile stench 
6. Munch your way through bowls of high sugary cereals such as Sugar Puffs to release a evil whiff 
7. Garlic, garlic and more garlic will be sure to give off a potent odour 
8. Scoff your body weight in curry to achieve a nostril burning aroma 
When it opens on March 18th, SAW Alive will sit alongside the world’s most terrifying rollercoaster, SAW – The Ride, offering the most extreme horror experience in the UK. For more information and to book tickets go to www.thorpepark.com. To continue the SAW experience at home SAW VI is released on DVD and Blu-ray on March 8th.
-Ends-
For further information please contact the THORPE PARK Press Office on +44 (0) 20 7229 4400 / thorpepark@nelsonbostock.com or +44 (0) 1932 577130 / press.office@thorpe-park.co.uk
Notes to Editors:

THORPE PARK is part of MERLIN ENTERTAINMENTS GROUP the leading name in location based, family entertainment, and has seen the most successful and dynamic growth of any company in the sector over the last five years.   The world’s second largest visitor attraction operator, Merlin has 59 attractions and six hotels/ 2 holiday villages in 13 countries and across 3 continents.   The company aims to deliver memorable and rewarding experiences to its 35 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and 13,500 employees.   Merlin Entertainments operates the following attractions – SEA LIFE, Madame Tussauds, LEGOLAND, The Merlin Entertainments London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, Thorpe Park, Chessington World of Adventures and Zoo, Underwater Adventures, Heide Park and Earth Explorer. Visit www.merlinentertainments.biz for more information.
· THORPE PARK is open for the full season from 18 March to 7 November 2010. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £82 when booking in advance on the web. (On-the-Gate rate is £96 for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £28 adults, £18 children (under 12). On-the-Gate Rates: £36 adults, £22 children (under 12).

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

· Follow THORPE PARK on Facebook, www.facebook.com/thorpepark, Twitter, www.twitter.com/THORPEPARK, YouTube www.youtube.com/wwwTHORPEPARKcom, and Bebo www.bebo.com/THORPEPARKOfficial
ABOUT LIONSGATE
Lionsgate is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.
 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.
 

 

ABOUT TWISTED PICTURES
 

Twisted Pictures is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  
Notes to Picture Editors:

High Resolution images of THORPE PARK are available for the media to download free of charge from http://www.thorpepark.com/imagebank
