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29th July 2010

FRIGHT THE FLAB THIS SUMMER AT THORPE PARK

Scream if you wanna slim faster – feasibility study reveals calorie burning joy for theme park thrill-seekers

Findings from a pilot study released today suggest that a trip to THORPE PARK this summer could help theme park lovers burn as much as 700 calories in just one visit by: 

· Releasing huge bursts of adrenaline that speeds up the heart rate due to the anticipation and excitement of experiencing attractions such as SAW Alive, the world’s most extreme live action horror maze
· Encouraging the tensing and toning of muscles due to repeated bouts of intense G-force on some of the Park’s most extreme rollercoasters like SAW – The Ride, the world’s most terrifying rollercoaster
· Walking an average of 6 miles between the rides, which is the same distance

covered by a Premier league football player in an average game
The experiment conducted by Thrill Laboratory, examined the psychological and physiological effects a day at the Park has on the human body. Results suggest up to 700 calories were burned over the course of one day* – the equivalent of a two hour session of weights and cardio at the gym. 

The combination of taking on THORPE PARK’S two most terrifying attractions – SAW - The Ride and SAW Alive – was one of the biggest calorie burners, with a combined loss of 60 calories, equivalent to two and a half lengths of the swimming pool. 

Brendan Walker, the world’s only ‘Thrill Engineer’, and head of Thrill Laboratory comments; ‘When reviewing the experiment data it is clear to see that the body considers these rides and attractions to be activity. This is quite understandable when you consider the manner in which one must hold on and shift position to counteract the significant G-force of a rollercoaster like SAW – The Ride which is the biggest G-force rollercoaster experience in Europe.’  
Thrill seekers will not only burn calories on the adrenalin-inducing rides, but will feel the benefits of walking an average of 6 miles between the different attractions, which is the same distance a Premiership footballer covers on average in a game. 

Also, as a result of many years of continued improvements, the Park has worked with the Food Standards Agency since 2009 to introduce a calorie counting program to its menus, and from 2008 a ‘Balanced Lifestyles’ logo has been found next to many of the food choices of the in-house restaurants, including children’s dishes endorsed by leading children’s nutritionist Annabel Karmel.

Bosses at the Park have been so surprised by the results of the survey that they are researching the idea of a “Super Slim” Day Pass for all adrenaline junkies wanting to burn a few extra calories. Based on the research findings, the pass could incorporate anything from Fastrack entry to the most calorie boosting rides, to details of routes around the Park for optimum exercise and discounts on ‘Balanced Lifestyle’ meals. 

Mike Vallis, Divisional Director at THORPE PARK adds; ‘It’s that time of year when everyone is searching for the perfect beach body and burning those all-important extra calories is top priority – who knew that going to THORPE PARK could help you do just that! So for all those trying to lose an inch or two around their waist, we say forget the diet pills and take on the diet thrills!’
‘The experiment was conducted by measuring galvanic skin response (amount of sweat), respiration, and heart rate using precision medical sensors. These were combined with a GPS to track the average distance walked over the course of the day’, explains Walker.  
"When our bodies undergo a thrilling experience - particularly physically and psychologically demanding rides such as SAW - The Ride and SAW Alive - they release an amazing cocktail of biochemicals, which include adrenalin and endorphins. Adrenalin creates that fantastic rush and buzzing sensation, which increases both your heart rate and your metabolism. And the higher your metabolism, the more calories you burn.

As well as producing a euphoric high, endorphins may also have a bonus side-effect as they are suspected to cancel out the cortisol produced during negative stress from things like a bad week at school, or boredom at work. This could be good news for riders as cortisol has been linked to lowering the metabolism and weight gain.

In addition to the calories burned on the rides due to adrenalin, we have also calculated that the average visitor will cover approximately 6 miles walking around the park in one visit. Therefore, the experiment effectively shows that during a day out at THORPE PARK the body is subjected to significant exercise. So a fun day out in the Park should be considered to be good for our health - provided you follow a calorie controlled diet."
* Results were calculated according to an average day at a theme park lasting from 10am – 5pm, which included going on six rides and walking six miles.
-Ends-

For further information please contact the THORPE PARK Press Office on +44 (0) 20 7229 4400 / thorpepark@nelsonbostock.com or +44 (0) 1932 577130 / press.office@thorpe-park.co.uk
The now Guinness World Record Breaking SAW Franchise continues this October with the release of SAW 3D in Cinemas across the UK on October 29. For further information please contact Kerry Porter at Lionsgate UK – kporter@lionsgatefilms.co.uk / +44 (0) 207 299 8800
Notes to Editors:

As the nation’s Thrill Capital, THORPE PARK is the ‘must do’ destination for adrenaline seekers with over 25 rides and attractions all within 20 miles of Central London. With a core audience of 16 to 34 year olds and ‘up-for-it’ families, THORPE PARK is constantly pushing the boundaries with new rides. With rollercoasters such as SAW – The Ride (2009), the world’s first horror movie themed rollercoaster, Stealth (2006), one of Europe’s fastest and tallest rollercoasters and Colossus (2002), the world’s first ten inversion rollercoaster, as well as attractions such as Rush (2005), the world’s largest Speed Swing and Slammer (2005), Europe’s first Sky Swat, the Park has been leading the way in the UK when it comes to extreme theme park thrills.

· THORPE PARK is open for the full season from 18 March to 7 November 2010. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £88 when booking in advance on the web. (On-the-Gate rate is £102 for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £28 adults, £19.50 children (under 12). On-the-Gate Rates: £38 adults, £24 children (under 12).

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

· Download the THORPE PARK Official iPhone and iPod Touch App for FREE from the App Store.  http://www.thorpepark.com/plan-your-visit/thorpe-park-official-app.aspx
· Follow THORPE PARK on Facebook, www.facebook.com/thorpepark, Twitter, www.twitter.com/THORPEPARK and YouTube www.youtube.com/wwwTHORPEPARKcom.

· For press information visit www.thorpepark.com/press and for high resolution images of THORPE PARK that are available to download free of charge visit www.thorpepark.com/imagebank.


The MERLIN ENTERTAINMENTS GROUP is the leading name in location based, family entertainment, which has seen the most successful and dynamic growth of any company in the sector over the last five years.   Europe’s number one, and the world’s second largest visitor attraction operator, Merlin has 62 attractions and 6 hotels in 12 countries, across 3 continents.   The company aims to deliver memorable and rewarding experiences to its 38.5 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and more than 14,000 employees.   
Merlin Entertainments operates the following attractions – SEA LIFE – the world’s No 1 aquarium brand, Madame Tussauds, LEGOLAND, The Merlin Entertainments London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, THORPE PARK, Chessington World of Adventures, Heide Park, Underwater Adventures, and Earth Explorer.
BRENDAN WALKER is a “thrillologist”. Calories burned in the experiment were calculated using the following formula: 

Max suggested HR = 220-age

Percentage of Max Rate (PMR) + (Avg HR/Max suggested HR)

Oxygen consumption (OC) in litres per minute = PMR * 3

Calories burned per second (CBs) + (OC * 5) / 60

Calories burned per activity = CBs * Duration (seconds)

Excitement Rating: average GSR – Walking Baseline GSR

LIONSGATE is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.
 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.
 

 

TWISTED PICTURES is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  
