SILENCE IS GOLDEN AT THORPE PARK

The Nation’s Thrill Capital dares Britain’s Bravest to try the Silent Ride Challenge

THORPE PARK is throwing down the gauntlet to fearless thrill seekers by daring them to brave the Park’s most extreme rides on Wednesday the 15th June – without making a single sound. For one day only, the Park will be shrouded in silence as brave visitors attempt to tackle the fastest, most stomach-churning rides without screaming.

Designed to test the mettle of the toughest adrenaline junkies, THORPE PARK’s extreme mix of rides and rollercoasters are renowned for pushing visitors fear levels to the limit and eliciting deafening screams from those who ride them. Involuntary screaming has evolved to decrease anxieties resulting from the sudden onset of fear and, as THORPE PARK is home to some of the most extreme rides in Europe, keeping quiet on the rollercoasters could prove to be tricky!

‘Head of Fear’ and rollercoaster expert Brendan Walker said: “We are hard-wired to respond to other people's screaming, which causes our levels of arousal to increase. With this in mind, going on a rollercoaster without screaming will be an extremely tough challenge.  I doubt there is anyone who could go on every ride at THORPE PARK without screaming at least once – including me!”

Gutsy visitors will endure some of the most terrifying rides during the challenge starting with the newest feature to hit the Park – 64ft high spinning water ride, Storm Surge. The dizzying sky high ride is bound to elicit screams as visitors ride the rapidly spinning life raft and endure a jaw dropping 64ft descent.

If guests manage to survive and still want more, the ultimate test will be braving the 100ft ‘beyond vertical’ drop of the world’s most terrifying rollercoaster, SAW – The Ride, before riding the Unholy Trinity of Stealth, Colossus and Nemesis Inferno.  Hearts will jump out of throats as Stealth hurtles from 0-80ph in under two seconds flat – all at a vertigo inducing height of 250ft. Colossus, the world’s first rollercoaster with a monstrous ten loops, will literally make heads spin as thrill seekers are corkscrewed round and round. Still standing? Finish off the baptism of fire with Nemesis Inferno, which plunges you into the depths of hell with a face warping G-Force of 4.5.

THORPE PARK is launching the Silent Ride Challenge on the 15th June and guests are welcome to join in.  

---Ends---

For further information please contact Kate or Jen at the THORPE PARK Press Office on +44 (0) 20 7291 3000 thorpepark@housepr.com or +44 (0) 1932 577130 / press.office@thorpe-park.co.uk. 

Notes to Editors:

As the nation’s Thrill Capital, THORPE PARK is the ‘must do’ destination for adrenaline seekers with over 25 rides and attractions all within 20 miles of Central London. With a core audience of 16 to 34 year olds and ‘up-for-it’ families, THORPE PARK is constantly pushing the boundaries with new rides. With rollercoasters such as SAW – The Ride (2009), the world’s first horror movie themed rollercoaster, Stealth (2006), one of Europe’s fastest and tallest rollercoasters and Colossus (2002), the world’s first ten inversion rollercoaster, as well as attractions such as Rush (2005), the world’s largest Speed Swing and Slammer (2005), Europe’s first Sky Swat, the Park has been leading the way in the UK when it comes to extreme theme park thrills.

· THORPE PARK is open for the full season from 17 March to 6 November 2011. Visit www.thorpepark.com for more information.

· Family ticket (2 adults and 2 children under 12) only £83+VAT when booking in advance on the web. (On-the-Gate rate is £94+VAT for a Family Ticket.) Check back regularly for sensational offers!

· Advance online booking rates: £23+VAT adults, £21+VAT children (under 12). On-the-Gate Rates: £33+VAT adults, £24+VAT children (under 12).

· For year-round group savings and benefits, including free group leader tickets, go to Merlin Groups (www.merlingroups.com). Group sizes start at just 7 people and bookings can be made online or by calling 0871 222 6944.

· Height restrictions apply on certain rides. 

· Fastrack tickets and special offers are available online when booking in advance on www.thorpepark.com.

· Please note that THORPE PARK is spelt in capitals.

· Download the THORPE PARK Official iPhone and iPod Touch App for FREE from the App Store.  http://www.thorpepark.com/plan-your-visit/thorpe-park-official-app.aspx
· Follow THORPE PARK on Facebook, www.facebook.com/thorpepark, Twitter, www.twitter.com/THORPEPARK and YouTube www.youtube.com/wwwTHORPEPARKcom.

· For press information visit www.thorpepark.com/press and for high resolution images of THORPE PARK that are available to download free of charge visit www.thorpepark.com/imagebank.


MERLIN ENTERTAINMENTS is the leading name in location-based, family entertainment, and has seen the most successful and dynamic growth of any company in the sector over the last five years. Europe’s Number 1 and the world’s second-largest visitor attraction operator, Merlin now operates over 74 attractions, six hotels/two holiday villages in 17 countries and across four continents. The company aims to deliver memorable and rewarding experiences to its 43.6 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and more than 15,000 employees. Merlin Entertainments operates the following attractions - SEA LIFE, Madame Tussauds, LEGOLAND, The EDF Energy London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, THORPE PARK, Chessington World of Adventures Resort, Heide Park, Earth Explorer, Sydney Aquarium, Sydney Wildlife World, Sydney Tower Observatory and Skywalk, Kelly Tarlton’s Antarctic Encounter Underwater World, Oceanworld Manly and Hamilton Island Koala Gallery. All brands which are distinctive, challenging and innovative – and which have great potential for growth in the future. Visit www.merlinentertainments.biz for more information. 

LIONSGATE is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.

 

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.

TWISTED PICTURES is helmed by Mark Burg and Oren Koules, and is the horror/thriller division of their company Evolution Entertainment.  ‘Saw,’ one of the most profitable films of 2004, was the first picture released under the Twisted banner.  The film was distributed by Lionsgate, which entered into a nine-picture distribution deal with Twisted Pictures in November 2004.  In 2005, Twisted Pictures produced ‘Saw II,’ which opened at #1 on Halloween weekend and became the year’s highest-grossing horror film.  Halloween 2006 saw the release of ‘Saw III,’ which opened at #1 in North America, the U.K. and Australia and became the year’s top-grossing horror film.  ‘Saw IV’ opened at #1 in North America, the U.K. and Australia on Halloween 2007.  Twisted Pictures’ slate includes the upcoming ‘Catacombs,’ ‘Repo! The Genetic Opera’ and ‘Chain Letter.’  

