“VICAR IDOL”

THORPE PARK and ALTON TOWERS RESORT hold auditions to find an ‘extreme vicar’ for World’s first Dual Extreme Sunday Easter Service at a theme park

THORPE PARK and the ALTON TOWERS RESORT have been holding open auditions to find the UK’s most extreme vicars, in a bid to bring religion back into the nation’s lives, in time for Easter Sunday.

With Church attendance in decline (55% fall from the 1980 level by 2020*) and the biggest religious weekend of the year approaching, two of the UK’s largest entertainment attractions are taking affirmative action whilst creating a World first. Entertainment capitals THORPE PARK and the ALTON TOWERS RESORT will open their doors to hold the World’s first dual ‘Extreme Easter Service at a theme park’, on Sunday 24th April, to bring the Easter service to families and thrill-seekers alike as they enjoy their day out. 

Each venue auditioned an average of 14 vicars taking into account: a) their willingness to hold an alternative service, b) their experience in working in varied environments and c) their ability to hold mass at fifty plus miles per hour. 

The task in hand, for the two chosen vicars, will be to host the Easter service both on the ground and whilst hurtling around at extreme speeds, on a range of the theme parks’ fastest rides, including THORPE PARK’s SAW – The Ride and the ALTON TOWERS RESORT’s newest rollercoaster TH13TEEN. 

The efforts have been brought about to try and re-connect the nation with God, bringing the Church to the masses, and have been welcomed by the Church as ‘a creative idea’. 

Revd Chris White, Methodist Minister, Royston, Herts. comments: “I wholeheartedly support this creative and adventurous proposal of worship at THORPE PARK and ALTON TOWERS RESORTS. Young people are searching for meaning in life and are disillusioned with what they see in the established churches and this alternative would definitely appeal to them.” 

Mike Vallis, THORPE PARK Divisional Director, comments: ‘Easter Weekend is one of the busiest of the year for us and THORPE PARK and ALTON TOWERS RESORT are the perfect places to add some entertainment into religion, ultimately making it relevant to younger people. SAW – The Ride hits speeds of over fifty miles per hour and Storm Surge spins relentlessly from 64 foot in the air all the way to the to the ground, so finding the right vicar for the job is imperative.’

Katherine Duckworth, Head of Consumer Marketing at the ALTON TOWERS RESORT commented: “With church attendance in decline and thousands of families set to make the most of the Easter bank holiday, it seemed obvious to bring a celebration of the religious festival to the UK’s two biggest theme parks, the ALTON TOWERS RESORT and THORPE PARK.  By having a vicar conduct an Easter service in both locations, we hope to bring the true meaning of the Christian holiday to the services in what’s thought to be a world first dual mass.”

The search is still on to find ‘extreme’ vicars to lead a special Extreme Easter Mass, at both Parks, on Sunday 24th April 2011. If you are a vicar and fancy your chances against the world’s most terrifying rollercoaster, SAW – The Ride, at THORPE PARK, or the world’s first free fall drop rollercoaster TH13TEEN, at the ALTON TOWERS RESORT, please send message, including a picture and quick biog of yourself, to www.facebook.com/thorpepark or www.facebook.com/altontowersresort depending on where you are located in the UK.

Two vicars will be chosen, one for each Park, on Wednesday 20th April 2011.

The THORPE PARK/ALTON TOWERS RESORT EXTREME MASS will take place in both theme parks on Sunday, 24th April 2011.

---Ends---

 Notes to editors

* Figures taken from http://www.whychurch.org.uk/trends.php
Notes to editors:

MERLIN ENTERTAINMENTS GROUP is the leading name in location-based, family entertainment, and has seen the most successful and dynamic growth of any company in the sector over the last five years.  Europe’s Number 1 and the world’s second-largest visitor attraction operator, 70 attractions, six hotels/two holiday villages in 16 countries and across four continents.  The company aims to deliver memorable and rewarding experiences to its more than 40 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and more than 15,000 employees. Merlin Entertainments’ brands include – SEA LIFE – the world’s biggest aquarium brand; Madame Tussauds, LEGOLAND, The EDF Energy London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, THORPE PARK, Chessington World of Adventures, Sydney Aquarium, Sydney Tower Observatory and Skywalk,  Sydney Wildlife World,Heide Park and Earth Explorer.

LIONSGATE is a leading next generation filmed entertainment studio with a major presence in the production and distribution of motion pictures, television programming, home entertainment, family entertainment, video-on-demand and digitally delivered content.  The Company is leveraging its content leadership and marketing expertise through a series of partnerships that include the operation of the highly successful FEARNet branded VOD and Internet horror channel with Sony and Comcast, the recent announcement of the fall 2009 launch of a new premium entertainment channel with partners Viacom, Paramount Pictures and MGM, investment in the leading young men’s digital distribution platform Break.com, ownership of the premier independent television syndication company Debmar-Mercury LLC and an alliance with independent filmed entertainment production and distribution company Roadside Attractions.  Lionsgate also has forged partnerships with leading content creators, owners and distributors in key territories around the world, including Televisa in the U.S. and Latin America, StudioCanal in the UK, Hoyts and Sony in Australia and Eros International in India.

The Company has generated more than $450 million at the North American theatrical box office in the past year and has released a string of hits, including ‘The Forbidden Kingdom,’ ‘Tyler Perry’s Meet The Browns,’ ‘The Bank Job,’ ‘Rambo,’ ‘The Eye,’ ‘Saw IV,’ ‘Tyler Perry’s Why Did I Get Married?,’ ‘Good Luck Chuck,’ ‘3:10 To Yuma’ and ‘War,’ most of which have opened at #1 or #2 at the box office.  The Company has also forged leadership positions in television and home entertainment with the production of such critically-acclaimed television series as “Weeds” and “Mad Men,” the distribution of “Tyler Perry’s House of Payne,” “Family Feud,” “South Park,” “Trivial Pursuit” and “The Dead Zone,” among others, and approximately 9% market share and the industry’s leading box office-to-DVD conversion rate in home entertainment.  Lionsgate handles a prestigious and prolific library of approximately 12,000 motion picture and television titles that is an important source of recurring revenue and serves as the foundation for the growth of the Company’s core businesses.  The Lionsgate brand is synonymous with entrepreneurial innovation and original, daring, quality entertainment in markets around the globe.

